E Governance in Finance and Accounts

The Accounts and Finance Portal of IFHE is as follows:

e Online Payment - IFHE has developed its own portal for the online payment of fees,
conferences, and workshop. Students can pay their fees online whereas participants
for workshops, conferences and faculty development program can register
themselves by paying registration fees through online mode.

e Purchase — IFHE has its own case development center. Many other institutes also
purchase the case studies developed by Case Research Center. We have an online
system for payment of the cases.

Screenshots for the payment gateway:
Online Fees Payment

ICFA I Foundation
for Higher Education

(Deemed-to-be-University under Section 3 of the UGC Act, 1956)

Login

Campus Students Online Semester Fee payment for (Ph.D(Part Time) | MBA Sem-I/IIN1I/IV | UG Programs(BA-Eco, BA-LLB,
B.Arch, BBA, BBA-LLB, B.Sc, B.Tech))

Invalid Combination of Application No. and Date of Birth.

Login
Enroliment No.* 21BSPHHOMC1832

| submit |



ICFQ I Foundation
for Higher Education

(brmd e b Undvorsiry wasber Sesvmicen ol that LCAC e, 19583

Enrodment Ho: 21B5PHHOMC1EIZ
Name:  SAGAR KAUSHIK

Date of Birth: 21/11/1999

Mobile: TS05525241

Email I0: sagar kaushik21hi@ibsindia org

Batch: 2021-2023

& Pay Full Amount of s, 348000
Partial Amownt of Rs.

N T owed 1 SR £ = it par SuRaRSEO

click on | Fay Now | 1o make Onling Sermesled Fea payméent

‘four anline paymand dedails ara as follows

IFHE Campus - Semester Fee

Date Amount {Rs.}

ICFQ I Foundation
for Higher Education

(Dm0 - vty b St 1 the UIGE i, 1908)

IFHE Campus
Fab 17, 2022 4 17022211K
Semester Fee w2 e B
IFHE Campus Mow 12, 2021 94000 121121112515
Semester Fee
IFHE Campus et 17, 2021 264000 171021070149
Semester Fee
F
IFHE Campus May 31, 2021 274000 310521042813
Eemoctar Foo
KB Nalificafion for

Welcome to IFHE Online Payment Site

INDIAN RUPEES 348000 will be bill=d to you as IFHE FEE COLLECTION AC MBA 2021-23

Billing Details (Details of Credit card holder)

[SABAR KAUSHIK

Marme
{4z appearing of your Cand)

Billing Address
{As appearing on your Card Statement)

Country
Telephone Number
E-mail

Please use E-Mail id ofhar fhan rac®mail oo

Any cther information
[optional]

J

[Flease dant use any special charastens)

[India

v

CountryCode  RsglonaiCods

(I O

Prare Ko
7005525241

[53gar kaushk2 1h@ibsindia.og

i

Secwre Online Transactions

&l Figdcs are mandatary |

ARVASA | MasterCard / Maestro Cards are accepted

® EAZYPAY PAYMENT GATEWAY

Accapts afl Credit Cards, Debit Cards and internet Banling
Facility

= & &

The changes will be billed to your Card (Deba/Credit) / Internet Banking Account as IFHE FEE COLLECTION AC MBA 2021-
ki




(Dhvemad 2o e Uniroruty wnder Sevtinn § of the UG Act, 1938

Dear Mr./Ms. SAGAR KAUSHIK

Your Online Payment Confirmation details are as follows:

Particulars [ Transaction Date | Amount (Rs.) ' Order No.
IFHE Campus MBA
Semester Fee Feb 17, 2022 264000 170222112044
Collection 2021
With best wishes,

Online Payment Support Team



Foundation
for Higher Education

e Section ) ofthe UGC Act, 1956

ICFA

ICOM 2022

4th International Conference on Operations Management (ICOM)

Digitalization: A new Age of Business Innovations & Decision-Making
(May 13-14, 2022)

Name of the Applicant:

Please Enter Applicant Name

Name of Institution

Please Enter Institution Name

Online Fees Payment for Conferences, Workshops, Seminars etc.

ICFAI BUSINESS SCHOOL

Address City Country
Please Enter Address Please Enter City --select--
County Code Mobile Number Email ID
India (+91) Please Enter Your Mobile number Please Enter Your EmaillD
Participant Domicile Participant Type
National --select--
Type of Participation
--select--
Total Fee Enter Image Text -~ 528s5@6 .. New Code
0 Enter Captcha code

ICFAI Foundation for Higher Education Online Payment Gateway

K81 Nofifcallon fo
Welcome to IFHE Online Payment Site SOOI D

INDIAN RUPEES 500 will be billed ta you as IFHE - Seminars & Workshaps A/c

Billing Detalls (Detalls of Credit card holder)

Name
{As appearing on your Carg)

Biling Address
{As appearing on your Ca

Country india 2

i Cartade epuraade Penciis
Telaphona Numbat 1234567850 Custamise and control Google Chrome
[ R—— sbeoyzcom

y ctheri
foptional

maben

Al VISA§ MasterCard / Maestro Cards are accepled

® EAZYPAY PAYMENT GATEWAY
Accepts sl Gredt Gards, Debi Cards and Intormet Banking

eazypay Facily
e

The charges wil be billed 1o your Card (DebitCrea) / Inlernat Banking Account as IFHE — Seminars &
Workshops A/c

Al prices are lstod in Indian Rupaes. If you Usa & non-Indian erodit card, your bank wil automateally convert 1o
your home cusrency based on oday's exchange rates

Whan you cici the submit bustan, you wil be takan 1o EazyPay Paymant Gateway(BIought 1o you by ICICI
Bank), whera thers ara op ' Cradt CariData C

To avoid double charge. DO NOT peess. the “SubmitPay” bition more than 6nce on the Payment Gatewa!
Intemt Banking sia.

Plesse DO NOT press the BACK or REFRESH bullans of your browser, ©nce you dick the Subril bullon, you
will e conected b the Payment Galeway! Informet Banking ste within 5 10 10 seconds.

‘Submit



Case Study Purchase

+91- 9640901313 ABOUT SITEMAP CONTACT SUBSCRIBE AWARDS
CASEHELPDES! BSINDIA.ORG SEARCH FOR A CASE

ICMR
185 Center for Managemant Research
www. lomrindla.org

HOME » CASE STUDIES » BUSINESS STRATEGY

Procter & Gamble s ‘Double Down’ Strategy during COVID-19 Pandemic

Case Code: BSTR631 Price: Rs.400

Case Length: 18 Pages Organization : Procter & Gamble

Period: 2020-2021 Industry : -

Pub Date: 2022 Countries : United States

Teaching Note: Available Themes: Branding Strategy, Consumer Behavior, Advertising & Promotion,Brand Strategy

| Abstract | | Case Intro 1 | | Case Intro 2 | | Excerpts I

Abstract

The case “"Procter & Gamble's ‘Double Down' Strategy during COVID-19 Pandemic” discusses the strategy adopted by US-based
multinational Consumer goods company to increase its brand visibility during the COVID-15 pandemic. With the outbreak of corona virus
in the US, the government impesed lockdown. Expecting an unspecified period of lockdown, people began te stockpile essential items. As
a result retailers struggled to maintain adequate stocks of popular items. Business houses began to cut down on media expenditure in
anticipation of recession. But amid all uncertainty, P&G decided to double down its investment on marketing initiative to increase its brand
visibility. Despite such unfavorable market conditions and econemic slowdown, will P&G be successful with its advertizing strategy?

Issues

The case is structured to achieve the following teaching objectives:

+ Understand issues and challenges in understanding consumer behavior —the rationale behind panic buying.

* Analyze the changing behavior patterns of consumers during crisis.

+ Evaluate the company’s business strategy to remain competitive during the pandemic phase.

* Evaluate the company’s media strategy to double down on media spends during the pandemic.

+ Explore the issue and challenges that the company was likely to face with regard to its strategy during times of an economic slowdown.

Contents

Introduction

Background Note

Coronavirus Outbreak, Panic Buying and Stockpiling
Covid Induced Consumer Behavioural Changes
Manufacturers’ Response te The Rising Demand
P&G's Double Down Strategy

Challenges Ahead

Exhibits

Keywords

Business Strategy; FMCG Products, COVID-19 Pandemic; Consumer Buying behavior; Panic buying; Steckpiling; Advertising & Promotion;
Brand visibility.

Buy this case study (Please select any one of the payment options)

Price: Rs.400 Price: Rs.400 PayPal (9 USD)

Add to Cart

nstant Dow

Next Page »

www.icmrindia.org: Add to Cart page, where in the customer need to check the radio button to proceed to the
checkout page


http://www.icmrindia.org/

ICMR

IBS Center for Management Research

Business Strategy Case Studies

Products

Purchase Process: 1] Select Cases 2] Add to Cart 3] Checkout

(_AddtoCart

successfully, please send an email to
info@icmrindia.org
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Business Strateg:

Case Title

» Procter & Gambles *Double Down® Strategy during COVID-16 Pandemic

» walmart™ s Support to Stakeholders during the COVID-19 Crisis

» walmart™ s E-Commerce Strategy to Take on Amazon

> Nestle under Fire over Unhealthy Product Portfolio: Will the Company
Emerge Unscathed?

» citigroup” s Exit from India: Restructuring or Failure to Scale Up?
» Nike Inc.” s Business Continuity Strategy during the Covid-19 Pandemic

» Is Tesla Losing Ground in the Global EV Market?

» Unilever” s Sustainable Living Plan:Putting Sustainability at The Center of
Business Strategy

» Chime:Leading the Pack of Neobanks in the US
» amazon” s Acquisition of Self-driving Car Startup Zoox

» HungerBox: Disrupting the B2B FoodTech Space in India

» StarTimes: The Chinese Media Enterprise’ s Response to COVID-19 Crisis
in Africa

» Zoom's Rise Amidst the COVID-19 Pandemic
» The P&G-Merck KGaA Consumer Health Business Merger
» Swiggy: Delivering on Business Continuity amidst COVID-19

» Design Thinking at BBVA

» Bose Corporation’ s Competitive Advantages and its Shift to an Online-Only
Model

» The Rise and Fall of Atlas Cycles

» verizon-Adapting to a Contactless World

» Scotiabank: Helping Customers and Employees Navigate through the
COVID-19 Crisis

» The Rise and Fall of Luckin Coffee
» Taiwan: A Global Model for Combatting the COVID-19 Crisis

» ITC: A Global Model in Sustainability

» JPMorgan Chase & Co.-Creating a Next-Gen Banking Experience Powered
by Digital Technology

» CreditEase ¢ Enabling Financial Inclusion through FinTech

» Jet Airways: Can it Fly Again?
» amazon.com, Inc.:
Covid-19 Pandemic
» COVID-19 Impacts Businesses Worldwide: How Long will It Take for
Businesses to Rebound?

» The FIS-Worldpay Merger: Creating a Global Powerhouse in the Payments
Industry

Tackling Challenges and Building Resilience amidst the

» Charlotte Russe Bankruptcy: A Revival Plan

» Domino’ s Pizza: Business Continuity Strategy during the Covid-19
Pandemic

» The Reset Button Pushed By Forever 21

» The Fall of Reliance Communications

» IDFC First Bank" s Technology-led Banking Services and Digital Media
Promotion

» Subway-the World" s Largest Fast Food Chain on a Downward Spiral
» Gits Food-Pioneering Indian Convenience Food
» The Kraft Heinz Company: A Merger Gone Wrong?
» Can Elon Musk Turn Tesla Around?
» Carrefour’ s Retreat from China
» Google Steps up its Game in Healthcare Wearables-Acquires Fitbit
(_Add.toCart )
o

ing Address Contact

€ +91- 9640901313,
M E-mail: casehelpdesk
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Case Related Links

pricing

How to Order

Industry Wise Case Studies
Company Wise Case Studies
Case Study Method

Prize Winning Case Studies
International Publication
Global Users

ICMR NMews

Case Studies Collection

Business Strategy
Marketing

Finance

Human Resource
Management

IT and Systems
Operations.

Economics

Leadership and
Entrepreneurship
Project Management
Business Ethics
Corporate Governance
Women Empowerment
Sustainability

Business Environment

Enterprise Risk Management

Insurance

Innovation

Miscellaneous

Business Reports

Multimedia Case Studies

Cases in Other Languages

Simplified Case Studies
Short Case Studies

Business Ethics

Business Environment

Business Strategy

Consumer Behavior

Human Resource
anagement

Industrial Marketing

International Marketing

IT and Systems

Marketing Communications

Marketing Management

Miscellaneous

Operations

Sales and Distribution

Management

Services Marketing

More Short Case Studies >
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www.icmrindia.org 3: Payment Gateway

ICFAI Foundation for Higher Education Online Payment

RBI Nofificaiton for
Secure Online Transactions

Welcome to IFHE Online Payment Site

{ All Fields ar= mandatory )

INDIAN RUPEES 400.00 will be billed to you as The ICFAI Foundation for Higher Educatien A/c

g Details (Details of Credit card holder)

MName

(As appearing on your Card) ‘iulie issac |

Hyderabad
Billing Address
{As appearing on your Card Statement) 4

{Please don't use any spacial charactars)

Country [India ~]
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Payment Options

All VISA | MasterCard / Maestro Cards are accepted

@ EAZYPAY PAYMENT GATEWAY ,ﬁ ’? @

Accepts all Credit Cards, Debit Cards and Internet Banking
Facility

The charges will be billed to your Card (Debit/Credit) / Internet Banking Account as IFHE - Seminars &
Workshops Afc .

All prices are listed in Indian Rupees. If you use a non-Indian credit card, your bank will automatically convert to
your home currency based on today's exchange rates

When you click the submit button, you will be taken to EazyPay Payment Gateway(Brought to you by ICICI
Bank), where there are options available to pay using Credit Card/Debit Card/Net Banking

To avoid double charge. DO NOT press the "Submit"/"Pay” button more than once on the Payment Gateway/
Internet Banking site

Please DO NOT press the BACK or REFRESH buttons of your browser. Once you click the Submit button, you
will be connected to the Payment Gateway! Internet Banking site within 5 to 10 seconds.




